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Abstract

The objectives of the research were to study customers’ satisfaction with services of TMB
Bank Public Company Limited in the department stores, Bangkok Metropolitan area, study the relationship
between customers' satisfaction to the demographics and study of customers’ problems and
suggestions. The sample were the 376 customers of TMB in the 4 department stores. A questionnaire
was a research tool. Data were analysed by program computer, the statistics used to analyze were
percentage, average, standard deviation, t-test, and F-test.

The results were as fellows: (1) the customers' satisfaction with the operation of the staff,
the place of the bank and the counter service were high level. (2) Difference of sex and marriage
status did not effected to customer's satisfaction. But age, education, career and income effected to
customers’ satisfaction. (3) Most of the problems were information of the bank. Suggestions were as
fellows:- (3.1) Bank should expand more branches in department stores. (3.2) extend time service.
(3.3) more automatic machine services. (3.4) deposit electronic machine should have believable

evidence.



