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ABSTRACT

The objectives of the research entitied “The Development of Dhonburi
Bazaar Sanamluang 2 into a Cultural Tourist Attraction™ are 1) To study the location
of Dhonburi bazaar Sanamluang 2 and adjunct areas in order to develop them into a
cultural tourist attraction. 2) To study the capabilities of Dhonburi bazaar Sanamluang
2 and adjunct areas as the cultural tourist attraction 3) To study the plan to develop
Dhonburi bazaar Sanamluang 2 into a cultural tourist attraction.

The results of the research can be divided into five areas :

1. The Location of Dhonburi bazaar: Dhonburi bazaar is located on
Buddhamonthon 3 Road. near Thawiwatthana Canal. The areas of bazaar cover the
5738 acres with the 4.000 stalls in it .The products sold in the bazaar are divided into
three groups; Daily sale products. Saturday-Sunday sale products and Rotated sale
products.

2. The capabilities of Dhonburi bazaar: There are two ways (0 reach
Dhonburi bazaar: by car and boat. The facilities provided by Chonburi bazaar are the
convenient car park. security guard. clear-cut rout signboards. zone of particular
products and useful activities such as product auction including some professional
courses such as Barber Training. Sweet Making. including Batik and Grass Painting.
The products sold in the bazaar are agricultural and local products.

3. Developing plan of Dhonburi bazaar and adjunct areas: The needs for
developing Dhonburi bazaar are on the organizing the cultural program to attract
tourists. beautifying the canal. promoting community culture. encouraging the
sellers to develop their products into the standard norm. It is also found that there are
the needs for zoning of products, promoting One Tambon One Product. encouraging
people to participate in the development and management of tourist attraction in
adjunct areas including organizing traditions.

4. The location of tourist attraction in adjunct areas: Dhonburi bazaar is
located between Bangkok and Nakhonpathom province. As the matter of fact.
tourists. after visiting the Dhonburi bazaar can easily visit the cultural tourist place in
Nakhonpathom province.

The policy to develop Dhonburi bazaar into cultural attraction are garden
sightseeing by boat from Dhonburi bazaar to Mahasawas canal and nearly places.
However. garden sightseeing and OTOP fair are promoted at the bazaar nowadays.

5. Buyers’ opinions on the activitities and the performances of Dhonburi
bazaar: Most buyers come to Dhonburi bazaar to buy raw foods and ready-made foods
and they come daily. They know Dhonburi bazaar from thier relatives. Varieties of
products and activities organized by Dhonburi bazaar especially sports attracts the
buyers to come to the bazaar. However. the buyers still face the problem of insufficient
of seats in Dhonburi bazaar. They also suggest that the road to the bazaar should be
repaired and improved.
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According to the sellers. most sellers have their stalls in the bazaar. sell their
products through retailing and wholesaling. and know the bazaar from their
relatives. Thev have sold their products for more than two years and expect to continue
doing this.

The activities participated by the sellers are the religious activities like
offering food to monks in the morning. but they face the problem of inconvenient
toilets and they also suggest to improve the road and the transportation to the bazaar

Suggestions for developing Dhonburi Sanam Luang 2 1o be a cultural tourist
attraction are 1) There should be a committee to run the plan of the development 2)
Increcase more sellers 3) Promote or inform about this tourist attraction to the
community 4) Plan for marketing and analvze the plan in order to suit the target
group 5) To connect this tourist attraction with others nearby both once- day-tour and
half-day tour.
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