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Independence study title: Decision Making in Choosing Credit Cards of Krungsri Ayudhya Bank Customers
of Map Ta Phut Branch in Map Ta Phut Industrial Estate.
Researcher: Miss. Jutharat Amnuaywuthikul. Degree: Master of Business Administration (General Management).
Dhonburi Rajabhat University. Independent study advisors: 1) Dr. Jariya Rukkhaphan
2) Dr. Sittichai Farlangthong. Academic year: 2016. 167 pp. Keyword: decision making, credit
card, Krungsri Ayudhya Bank

Abstact

The purposes of this research were to: 1) study the decision making in choosing eredit cards of
Krungsri Ayudhya Bank customers of Map Ta Phut Branch in Map Ta Phut Industrial Estate, and 2) compare
the decision making of Krungsri Ayudhya Bank customers of Map Ta Phut Branch in Map ‘Ta Phut Industrial
Estate classified by personal information. The sampling group was 196 Krungsri Ayudhya Bank customers
using services and paying credit card fees at Map Ta Phut Branch in- Map Ta Phut Industrial Estate. The
instrument used in this research was a questionnaire. The data were analyzed by frequency, percentage, means,
standard deviation, t-test and ANOVA.

The research results revealed that: 1) the customer precedence for using Krungsri Ayudhya Bank credit card
of Map Ta Phut Branch in Map Ta Phut Industrial Estate in overall was at high level. Considering by aspects,
the result showed that 4 aspects were at'high level; in the descending order,they were product,price,credit card
charging fee, service process and pphysical characteristic. Moreover the 3 following aspects were at moderate
levels distribution channel,~marketing promotion and personnel. 2) the results in comparing the mean of
decision making “in choosing credit cards of KrungsriAyudhya Bank customers, classified by personal
information indicated that'the customers with different age had no different opinions; whereas the customers
with different gender, educational level, average monthly salary, career and credit card type had significantly
different overall mean at .01. Considering by aspects, it indicated that the customers with different gender and
age had statistically different overall opinions in terms of marketing promotion, product and physical
characteristics at .05. The customers with different educational level and average monthly salary had
significantly different overall opinions in terms of product, price, credit card charging fee, marketing
promotion, service process, personnel, and physical characteristic aspects at.01. Moreover the customers with
different career and credit card type in terms of price, credit card charging fee, personnel, marketing promotion

and service process had statistically different overall opinions at .01.
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